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Section 1: Where i am 

 

 

First Impression & Brand Identity 

The "NeuroSprout Kids" branding feels very intentional. The title, The 

Calm-Down Kit, is punchy and functional. Right from the cover, the 

illustration of the caregiver and child sitting together on the couch sets 

the expectation: this is a collaborative tool, not a distraction for 

the child. 

The black-and-white "coloring book" style is brilliant. It’s not just a 

cost-saver for printing; it serves a sensory purpose. Many neurodivergent 

kids are overstimulated by high-contrast, bright neon colors found in 

standard children's books. This "blank canvas" approach allows the child 

to "own" the aesthetic of their emotional journey. 

Clarity & Ease of Use (The "Tired Parent" Test) 

What Works:​

The "3 Ways to Use This Book" on Page 2 is arguably the most important 

page for the caregiver. Parents of kids with big feelings are often burnt 

out and have "brain fog. Breaking it down into Practice Mode, 

In-the-Moment Mode, and Reflection Mode gives the parent a 



script. I particularly loved the instruction: "Don’t teach - just DO." This 

prevents the "lecture" that often escalates a meltdown. 

Potential Confusion:​

In "In-the-Moment Mode," you suggest turning to the "body map." In 

this current draft, the detailed Body Map doesn't appear until Section 2. 

If a parent is looking for a quick fix during a "Yellow" or "Orange" 

moment, they might get frustrated flipping through pages to find the 

specific tool mentioned in the intro. 

Suggestion: On Page 2, add small page number references next to the 

tools (e.g., The Body Map - Page 17). 

Age-Appropriateness & Accessibility 

Language:​

The language is perfectly calibrated for the 4–9 age range. You use 

"clinical-lite" terms. For example, you introduce Interoception (Page 

11) but explain it as "the ability to feel what’s happening inside your 

body." This educates the parent while keeping the child’s experience 

grounded in their physical reality. 

The "Writing" Barrier (Page 9):​

Page 9 ("I Feel Green When") requires the child to write four specific 

sentences. 

The Problem: Many kids with "big feelings" also struggle with ADHD 

or Dysgraphia. Forcing them to write "I am with [Person]" can feel like 

schoolwork. If they are even slightly dysregulated, this high-demand task 

could push them from Green to Yellow. 



The Fix: Change the layout of Page 9. Instead of long blank lines, use a 

big open box and say: "Draw or write who makes you feel green!" This 

allows for non-verbal expression. 

Activities & Usefulness (Sensory Checkers & Energy 

Trackers) 

The Thermometer (Pages 5–7):​

The hierarchy is very clear. The transition from "Wiggly" (Yellow) to 

"Loud/Fast/Hot" (Orange) is a great way to describe the sympathetic 

nervous system's "fight or flight" response without using those terms. 

The Parent Thermometer (Page 7):​

This is the "killer feature" of the book. Most workbooks focus only on the 

child. By asking the parent, "Are you and your child at the same level?", 

you are teaching Co-regulation. It forces the parent to realize: "If I'm 

at a Red, I cannot help my child get to Green." 

Improvement: You might add a tiny "Parent Pro-Tip" on this page: "If 

you are at Orange or Red, take 3 breaths before helping your child." 

Organization & Flow 

The flow follows a logical clinical path: 

1.​ Validation (All feelings are okay). 

2.​ Naming/Labeling (The Thermometer). 

3.​ Interoception (Where do I feel it?). 

4.​ Needs Identification (What do I need?). 

However, there is a Pacing Issue between pages 11 and 15. The "Yellow" 

and "Orange" pages focus on noticing the feeling, but the "Red" page 

(Page 15) immediately jumps to needs (Breathe, Hug, Music). 



The Gap: You identify the feelings for Yellow and Orange, but you don't 

offer the "What do I need?" checklist for those colors specifically in 

Section 1. 

Why it matters: We want to catch the "storm" at Yellow or Orange. If 

the child only sees a "What I need" list on the Red page, they might think 

they have to wait until they are exploding to ask for a hug or a fidget. 

Child Engagement (Visuals & Coloring) 

The character's facial expressions are excellent. On Page 14 (The Red 

illustration), the "lightning bolts" around the head perfectly capture the 

sensory pain of a meltdown. 

Places that may become repetitive:​

Pages 9, 11, 13, and 15 are all very similar in layout. This is good for 

predictability (which kids crave), but it can feel a bit "same-y." 

Engagement Tip: On the "Yellow" or "Orange" illustrations (Pages 10 

and 12), consider adding some "background" elements for them to color 

maybe the character is in a classroom or a grocery store. This helps them 

contextualize where these feelings happen. 

Logic Holes & Plot (The "Red" Page Paradox) 

On Page 15, the first checkbox is "Breathe (balloon icon)." 

The Logic Hole: The child hasn't learned the "Balloon Breath" yet. It’s 

in Section 3. If a parent is using this in "In-the-Moment Mode," they will 

tell the child, "Let's do the balloon breath!" and the child will say, 

"How?" 

The Fix: This is a major structural choice. You either need to: 



Move the "Breathe With Me" section to the very beginning. 

Add a "Quick Guide" to the breaths on Page 15. 

Put a page reference: "Breathe (See Page 24)." 

Professional/Human Tone Check 

The voice of the book is very "Warm Authority." It sounds like a therapist 

who is also a parent. It’s not condescending. The "Parent Tips" are short 

enough to be read in 5 seconds, which is all the time a parent has in a 

crisis. 

Final Thought on Section 1: 

You have a very strong foundation. The "Parent Thermometer" and the 

"Interoception" checkboxes are your strongest assets. My biggest 

takeaway for you is to reduce the writing demand on Page 9 and 

fix the "Balloon Breath" reference on Page 15. If you do that, 

Section 1 moves from "very good" to "essential." 
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